CITY OF VENTURA

Date: January 10,2008
To:

Rick Cole, City Manager

From:

Lilly Okamura, Associate Planner, ext. 4720

Subject:

Victoria Avenue Corridor Plan Administrative Report
Attachment A - Final Market Study

8s

Due to technical and logistical difficulties, the final Market Study is not available for review
as of printing of the Administrative Report. In lieu of the final Market Study, attached are:
1) the Preliminary Focused Market Assessment of Office Scales and Future Demand on
the Victoria Corridor, dated December 18,2007; and 2) Victoria Avenue Retail Prospects,
dated January 9, 2008, prepared by Economic Research Associates.
Dave Wilcox of Economic Research Associates will present these findings at the January
14, 2008 joint Planning CommissionICity Council meeting and will be available for
questions at that time.
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VICTORIA AVENUE RETAIL PROSPECTS

OVERVIEW

Presently, according to Costar, reporting for the third quarter of 2007,
there are approximately 80 buildings with 3 -67 million square feet
within multi-tenant shopping centers (and the mall) in the City of
Ventura. This is nearly matched by 507 independent buildings with
3.05 million square feet in general retail along corridors and as other
structures. This brings the total number of retail structures to 586, with
a combined estimated floor area square footage of 6.7 million square
feet. Within the City, only 2.4 percent of the retail space was
considered vacant in September 2007.
2. Along the Victoria Corridor, from the 101 Freeway to Route 126, there
are approximately seven multi-tenant retail developments, including the
most recent Montalvo Square, which represent a cumulatively estimated
662,000 square feet of floor area, or about 18 percent of all shopping
center floor plates with multiple tenants in the City.

3. Sometimes the names are confusing, with Victoria Plaza, Victoria
Village, Ventura Village, CafFed Plaza, Montalvo Square, and various
others.
4. Basically, retail is approximately 3.5 times the amount of office floor
space along the Victoria Corridor (which was recently estimated at
roughly 207,000 square feet).
A principal issue which has been posed for ERA'S evaluation relates to
the significantly large proposed WalMart development. This includes
additional floor spaces fronting on Victoria Avenue, and would replace
the now closed K-Mart. K-Mart had long been active on the corridor.
The Super WalMart is intended at roughly 150,100 square feet with a
two-level parking structure and surface parking. Additional retail and
mixed use ar'e aiso.proposed in conceptual master plan ideas shown to
ERA. The consultant has been informed that total buildout could be
very significant. Total.retai1 along the Victoria Corridor could thus
become close to 1.3 to 1.5 million square feet. This is only a
preliminary estimate.

PERSPECTIVES
5
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I. Clearly, the City of ~enfGradraws market region shoppers from outside
the city boundaries.

2. Oxnard has continuously ramped up its entitlements for more and more
retail clusters and continues to do so into the future, with focus recently
upon River Park.

3. The City of Ventura thus loses some of the discretionary retail spending
by its residents and businesses and must compete with Oxnard quite
vigorously.
4. The Victoria Corridor does represent a significant opportunity because
of its convenience as a substantial freeway access point in the westerly
portion of the county. Further, Victoria Avenue, with the county
administrative headquarters and justice system facilities, represents a
large draw and a daytime employee concentration.

5. If Ventura wcre succcssful in negotiating a responsible master plan and
traffic management system with WalMart (now the owner of the entire
K-Mart site), the City would likely benefit in terms of additional retail
sales capture from its own residents as well as the draw of Santa Clara
River Vallcy residents who otherwise go farther to reach WalMast,
Sam's Club, and other clusters in the City of Oxnard.
6. Obviously, additional retail, proposed on Victoria Avenue, as well as
under consideration for further development at and adjacent to the
Pacific View Mall, would benefit the City of Ventura in the near term,
the mid term, and the long term. Sales tax revenue would likely
increase markedly, to the City's specific benefit as regards coverage of
municipal services costs.
QUESTIONS AND ANSWERS

I. Will incremental development of retail on the Victoria Avenuc Corridor
be beneficial to the corzidor and its contemporary mix of uses?
Answer: ERA believes that the evolving scales of "shop for value" very
large stores can be of significant convenience for residents, daytime
employee concentrations, and for out-of-town markct area residents and
businesses as well.
2. Would near-term contemporary markets which are focused upon office
development at the same.lime be likely to occur along the corridor, in
relatively close locations to the proposed Wal-Mart development?

Answer: The office market, which must recover in the next five years,
is likely to specialize in business services, professional services, design
and property management services, etc,, which serve the governments
clustered in the City of Ventura and at the County I-leadquarters center,
as well as the next stages of urban development under the tough and
highly respected growth management programs which are nearly
countywide in terms of applications and the intent to sustain quality as
well as reclustering of urban spaces.
3. Would an all-new, large-Scale super WalMart penetrate and/or dilute the
existing retail clusters along Victoria Avenue and in adjacent arterial
corridors?
Answer: Yes, to some degree. Note, however, that the City already
loses significant consumer purchase power to other dense power
centers, the WalMart and the Sam's Club, roughly 5 to 10 miles away in
Oxnard. City of Ventura recovery of its own jurisdictional market area
as well as some out-of-city regional residents flowing through the City
to Oxnard would be beneficial.
4. In a way, does this remind us of the success of the Pacific View Mall in
the late 1980s when the Esplanade in Oxnard was challenged with the
need for a recovery repositioning?
Answer: Yes, this is somewhat like that prior experience. Recall also
that the City of ~ e n t u r kb a s finally able to recover its auto sales focus
in the mid to late 1990s with the planning activities helping to offset the
Oxnard Auto Mall capture of regional sales in the early 1980s through
the mid- 1990s.

Can we accommodate the traffic changes and traffic management
challenges?
Answer: This is no't a spekalty to which ERA can easily respond. We
are, quite frankly, noting that this will be a significant issue for thc City
in terms of the cyclical day and evening time frames of vehicle
movement volumes. ERA doubts, however, that its current assessment
of the Victoria Avenue Corridor as the most convenient transition from
the 126 to the 101 and from the 101 to the 126 would actually be lost
because of more intense traffic. Frankly, that convenience of 101 to 126
movement might actually be enhanced because of the increment in both
retail and office spaces, making it probably an even more attracting
clustered corridor. NevertheIess, the City will need, and may already be
conducting, a significant traffic management analysis.

RETAIL MARKET CONSIDERATIONS
QUESTIONS AND RESPONSES

City staff have asked that ERA respond to five question sets regarding retail
potentials and clustering options along the Victoria Corridor. Here are the
questions and the responses.
1. What are the competitive and complementary retail establishments that
are typically successful along with WalMart (or other big box) that
could be marketed for linear retail buildings along the WalMart
(or other big box) frontages?
Answer: If the Super WalMart is very huge (ERA understands it may
be as large as 180,000 square feet or in the range shown in a graphic site
plan of 15 1,000 square feet), WalMart and Costco and sometimes
Target frequently host the following types of adjacent uses:

Multiple restaurants
Car washes
Shoe stores
Interestingly, FedExKinkos
Already existing retail stores that wish to stay in place and
potentially capture some of the customer volume flows attracted by
Wa1Mal-t or other big box.
Experiments by book stores such as Barnes and Noble have not worked
and ERA has seen several closures of floorpiates built adjacent to
WalMarts. Note that in several cases where quite large scale activities
are built there may be intentions by Sports Authority or Dick's, or even
Best Buy. Their specialties are quite different and offer more detail and
consumer technologies. :
E M is not certain as to whether any of the evolving drug store chains
would care to be on a padlsite adjacent to a WalMart or a Costco which
have their own pharmacies.
The idea of "linear retail buildings" on the same site on differently
allocated pads adjacent to WalMart is interesting and is shown on the
sketch plans which have been shared with ERA. On-site traffic flow
management and parking convenience will be absolutely critical for any
such tenants. This is likely still to be worked out as the planning ideas
evolve further.

2. Based on national trends, what impacts does a 180,000-square-foot
WalMart (or other big box) supercenter facility (with grocery) have on
nearby existing grocery stores in the immediate market?
Answer; First -The grocery chains will organize to oppose. That
should be an expected natural result. Further, ERA has found that the
biggest Whole Foods floor space ever built in Colorado (in Colorado
Springs) is only a half-mile away from the WalMart on Economy
Boulevard. This was not really a surprise.
Montalvo Square had a Ralph's Fresh Fair, which ERA believes may
still be there. That's an upper end market and likely to offer additional
convenience in terms of "in and out" rapid-paced customer service. It
doesn't function at all like the mass line checkouts at WalMart or
Costco.
Basically, the answer to this question is "iffy." Continuing mergers and
acquisitions of very large national market chains (still holding their
regional names but now parts of huge consolidated corporations) seems
to suggest that ongoing competition will be fierce, will focus upon
service convenience levels, and may come and go as population shifts
continue. Note, of course, quite interestingly, that the I-lispanic market
which is dense in Oxnard shops in a wide variety of specialty groceries
and in the super big box groceries like WalMart. As we proceed during
the rest of this decade, it is apparent that all households will continue to
search for "shop for value." WalMart will not be the only provider.

3. What are the recommended retail tenants and tenant mix?
Answer: The realistic answer is the potential desire for frontage
recognition along the Victoria Corridor. The design of the WalMart
will need to be clever but not aggressive if the avenue frontages are to
be successful in defining the regional resident and daytime employee
recognition of their locations as compared with the very large signature
signs and lights for WalMart.
As repeated above, managed parking for the convenience of the frontage
retail and restaurant tenants will be critical. Generally, to maintain the
quality of the corridor, ERA would not recommend auto services and
stacked cars waiting for service. Fast foodldrive-through flows might
be viable but could also be'confusing in terms of drive lanes and
entrancelexit backups. If we are not contending with a very close-by
Home Depot or a I,oweYs,then a True Value small floor space hardware
store might be entirely convenient, although it would not be able to rely
upon outdoor storage space.

The response to this question is very difficult. Most of the power
centers are essentially corridors of shops in line with very large floor
spaces. Small floor spaces in multi-tenant buildings would be quite
difficult. Frankly, some type of tuck-under parking or explicitly
dedicated parking built by WalMart on site may be necessary to actually
accommodate the tenants it might desire.

RETAIL MARKET CONSIDERATIONS
4.

What is tlze retail trend and demand (mnximum amount of retail that the
market can absorb) on the Corridor? Trend bnsed on populations, households,
income, retail sales, and development patterns. Demand bnsed on existing ~ n d
built out It ouse\toIds and employment, tourism and through traffic. .

Answer: None of these answers should be focused upon the next two to three years
during the hoped-for recovery from the mini-recession which we appear to be walking
into. Nevertheless, given the highly effective and long-term likelihood of growth
management, we should take care in terms of over estimating forthcoming market
demand for more and more retail. Obviously, the unique specialty of an all-new WalMart
Super Center will be the "shop for value" clarity of its competition.
Generally, for the past two years or so, WalMart has faced more intense competition and
has experienced lower rates of growth in domestic sales. Oncoming lower exchange rates
for the US dollar will increase pricing for massively imported goods. This cannot be
avoided.
The core question, as previously discussed, .relates to recovery of Ventura resident and
day-time employee market shares from adjoining clusters in Oxnard and the crafting of
more convenience in terms of location, accessibility, and lower fuel and time costs. That
is the strength for thc Victoria Corridor.
Projecting growth trends regarding resident population, household growth and change,
lower middle income to higher middle income spans, discretionary retail sales growth,
and overall retail development patterns is challenged by the need for flat out recognition
of growth management.
The numbers shown on the attached text table, which suggests that the city's
contemporary population when applied to th,e total estimated retail floor square footage,
yields 65.5 square feet per resident in 2007. An old rule-of-thumb, which ERA has
examined annually, and found to be reasonable for large metropolitan areas, suggests
roughly 30 square feet of retail floor space per capita. Does this mean that the City of
Ventura is overbuilt? No, not if we take away the Pacific View Mall (or at least reduce
its 18 percent of all retail floor space factor).
But, we are focused upon the mix of regional center/shop-for-value/convenience/
supermarket/discount clustered use. Those groups, all taken together, yield a rough ruleof-thumb estimate of about 14 square feet of demand per resident. In other words, this is
about 47 percent of all demand when clustered. If utilized in a math model, the 15 1,000square-foot WalMart might mean an effective market capture in the range of 10,785
constant repeat shoppers. (This is not a ratio that is commonly used.) Basically, we are
hoping to win back at least one-half thc market from those residents and regional

residents who are flowing from and through Ventura to the other WalMart and Sam's
Club to the south. This opinion can certainly be challenged.
5.

What are tize opportunities and citallenges witit respect to visibililty, access,
travel patterns, and traffic counts?

Answer: As shown on the attached maps, the Victor Corridor presently accommodates
between 39,000 and almost 46,000 vehicIes traveling both north and south on a daily
basis. There may be modest adjustments for seasonal flows, especially a bit higher
during the summer.
For the most part, except at the freeway on- and off-ramps at the 101 Freeway, the
corridor operates relatively well in our opinion. A significant number of employees and
customer/clients of Ventura County government arrive and depart in the early part of the
day and in the latter part of the day.
Should we expect to capture Ojai Valley and Santa Clara River Valley residents and
commuting employees? Yes, that's quite clear. The convenience is obvious. About
visibility, ERA perceives that the City is already engaged in the conceptual improvement
of the Victoria Corridor with the form-based design code that is under development. The
corridor should have character and should be iconically visible as a recognized series of
clusters in basically a repositioned multi-destinations pathway, which would be an allnew initiative in Ventura County.

"NUMBERS FOR CONSIDERATION"

Retail floor space square footage per City resident:
6,721,095 t 107,490 = 65.53 s.f./resident in 2007
Floor space distribution
Shopping centers: 79 structures with 3,666,988 s.f. (55%)
General retail:
507 structures with 3,054,107 s.f. (45%)
586 structures with 6,72 1,095 s.f. 100%)
Examining special locations
Pacific View Mall -1,044,976 s.f. (28% of shopping center space, and 16% of 4 retail)
Victoria Corridor -estimated @ 662,243 s.f, at present
(18% of shopping center space, and 10% of all retail)'
Victoria Avenue Corridor -Recent Average Daily Traffic Counts
Total flowing both ways:
i42,374 ADT near Route 126
+ 39,351 ADTnear Ralston St.
+ 45,677 ADT just north of Route 101
See attached maps
Costar mapping of retail distribution, on a Citywide basis (see attached), does not show the
Victoria Corridor as a significantly crowded cluster at present. It appears to be a "convenience
corridor".
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PRELIMINARY FOCUSED
MARKET ASSESSMENT
OFFICES SCALES
AND

FUTURE DEMAND
ON THE

VICTORIA CORRIDOR
PREPARED FOR THE

CITY OF VENTURA
PREPAREDBY

ECONOMICS RESEARCH ASSOCIATES
December 18,2007
PROJECT NO. 17314

INITIAL FINDINGS

The Victoria Corridor has seen many changes during the past 30 years. It
remains a mix of uses with Ventura County government headquarters, "bankers
row," convenience purpose offices (e.g. Auto Club), and several retail clusters.
The City has commissioned a form based code design for development
focused upon office development standards. The City also wishes to know what
the realistic office markets forward may be. ERA has provided considerable
current inventory data to the City.
This preliminary focus paper finds that future office growth may be
modest during the next five years, as we recover from the liquiditylcredit crisis
among financial institutions and the slide in residential mortgage business.
A longer range forecast will find likely new demand in the range of
50,000 to 100,000 s.f. of net new office space, but possibly somewhat reliant upon
public/govemental lease demand and the recovery of "FIRE" (finance, insurance,
real estate) office demand.
The City is presently acknowledged as having affordable office space,
based primarily upon more than 3 million square feet of Class "B" and Class "C"
office properties, which cumulatively lead to both the lowest average office rents
and the lowest vacancy rates countywide. These characteristics are actually
positive in the current recovery based market over the next 3+ years.
The tables and graphics which follow explain thc initial findings.

VICTOFUA CORRIDOR
COMPARED TO WHOLE CITY IN 2007
(3 Census Tracts of 26 Census Tracts)

Overview

Number of Establishments
Number of Jobs
Activity Rcvenue ($ millions)

Victoria
Corridor

Citywide

Corridor %
of City

1,049
19,074
$1,421,5

7,394
87,186
$8,738.2

14%
22%
16%

Nores: Corridor is 3 Ce~tsrrsh c l s including nrterirrl sfreels arljnce~rtto Victoria Ave. Goi~eriimentjobs nl
6,8/(3are 36% ofjobs in the 3 Colstrs Trncts. No Aclivity Revenrtes are recorded for Governtnenfjobs.
Sorrrce: Cloriias, 2007, and Economics Resenrck Associa~es.

Corridor
Victoria Corridor

Number of Establishments
Number o f Jobs
Activity Revenue ($ millions)

1,064
16,569
$1,383.0

1,049
19,074
$1,421.5

Citvwide

6,927
75,001
$7,668.1

7,394
87,186
$8,783.2

?A of Citv

15%
22%
18%

14%
22%
16%

Nores: Establisirmetr~sor1 the Corridor declined v o y slightly Jobs proportion skiyed rhe same, bolsrered by
Governtrrenrjobs growiir of 1964. Commercial acrivity reverlues grew sliglrtly, but a1 a lower pace rhatr he
Ciy.
Source: Claritas, 2007, and Econonzics Resenrcl~Associares.

CURRENT PRIVATE OFFICE MARKET SUPPLY
ALONG THE VICTORIA CORRXDOR

Recent Data -Address Ranges 789 S. Victoria Ave. to 2020 S. Victoria Ave.
+ Elcven officc properties found by CoStar (sce attached sheet)
-t All are Class "B" and Class "C"
+ Structure sizes range from 5065 s.f. to 34,008 s.f.
-t Total square footage is 206,670 s.f.
Class "B"-9
buildings @ 163,985 s.f.
Class "C" -2 buildings @ 42,685 s.f,
-t Vacancy rate was low in June 2007 @ 13,224 s.f., in only 3 buildings, yielding a
6% vacancy rate among all 1 1 buildings
No Government-owned office floor space is included in this inventory.
The County of Ventura offices complex is not included.
If an estimated job count of one office job per 350 s.f, were applicd to these older
buildings, excluded the vacant space, the estimate would be 553 office jobs.
The Corridor has a "recognition character" of "bankers' row" because of the multiple
banks, S&Ls, and mortgage centers. ERA anticipates a contemporary loss of jobs in
the mortgage floor space uses.
Governmental jobs in the largcr ihrec ccnsus tract area grew by 1964 jobs between
2005 and 2007, according to CIaritas statistics.

E M is not yet aware of how much floor space in the eleven privately owned
buildings may be leased for public/governmental office uses.
The current office building scales are one to three stories, mostly dependent upon
surface parking.

Sources: Costar, Clarilas, and Economics Research Associates.
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Ventura

Class C Office

3,629 SF

2,690 SF
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Ventura
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1,209 SF

0 SF

I

1752 N Ventura Ave

Vcnti~ra

Class C Office

1955 N Ventura Ave

Venlura

Class C Office

Ventura

Class B Office

2,898 SF

0 SF

1
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I
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Ventbra
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Ventura
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Ventura
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VICTORIA CORRIDOR OFFICE SPACE
AS PORTION OF THE CITY
(June 2007)

Victoria
Corridor

Citywide

Corridor %

11

298

4%

Total Floor Space

206,670

3,236,762

6%

Occupancy Rate

94%

94%

Same

Average Rental Rate/S.F.

N.A.

$1.56/s.f,/month'

N.A.

Number of Office Buildings

h his average is the lowest in Ventura County.

Ventura Countywide rate is $2.14/s.f./month.

Note, also, that the City of Ventura had the lowest office vacancy rate across the County in mid-year
2007. Generally, there may be some additional vacancies in virtually all areas.
Please see the attached graphic from CoStar which shows the distribution of private office buildings
in the City. Visually, the Victoria Corridor, from the 126 Freeway to the 101 Freeway, is a cluster,
but somewhat modest.
Sources: Costar, and Economics Research Associates.

Office Demand in Ventura County and the City of Ventura

Actual
Proiected
2000
2006
2010
2015
2
275,000
297,900
310,300
326,500
343
23.6%
23.7%
24.0%
24.6%
24
65,000
70,700
74,400
80,300
85
199
214
230
245
12,948,496 15,129,944 17,112,000 19,673,500 22,256
363,575
495,514
512,300
516
2.8%
3.3%
3.0%
2

Total Non-Farm Employment
Percentage Office Related
Office Related Employment
Office Space and Employee Ratio (SF)
Net Demand (SF)
Average Annual Increase in Net Demand (SF)
Average Annual Percentage Increase
Existing Supply in Market (SF)
Completed
Under Construction
Total (SF)
Vacant Space (SF)
Vacancy Rate
Incremental Space at 10% Vacancy
Incremental Space Per Period

'

14,423,155 16,437,531
962,408 1,262,504
15,385,563 17,700,035
1,474,659 1,307,587
9.6%
7.4%
799,502
799,502

3,645,613
2,846.1 11

6,515,
2,869

City Capture @ 10% of County Incremental Office Space (SF)
City Capture Per Period (SF)
City Capture @ 15% of County incremental Office Space (SF)
City Capture Per Period (SF)

*

City Capture @ 20% of County Incremental Office Space (SF)
City Capture Per Period (SF)

' Defined as jobs in the information, financial activities, and professional and
2

-The City currently represents 23 percent of the Countywide office market.

business services industries.

Note:
SCAG and the EDD projects there will be an increase of approximately 2,400 to 2,900 office serving jobs within the City of Ventura. Using a factor of 250 square fee
employee. the demand created by new office employees would equal between 600.000 and 725,000 square feet of new office space in the City.

Source: EDD, Costar, and ERA

-

Office Demand in Ventura County and the City of Ventura "Fair Share Analysis"

Actual
Proiec
2000
2006
2010
201
275,000
297,900
310,300
326
23.6%
23.7%
24.0%
2
65,000
70,700
74,400
80
199
214
230
12,948,496 15,129,944 17,112,000 19,673
363,575
495,514
512
2.8%
3.3%

Total Non-Farm Employment
Percentage Office Related
Office Related Employment
Office Space and Employee Ratio (SF)
Net Demand (SF)
Average Annual Increase in Net Demand (SF)
Average Annual Percentage Increase
Existing Supply in Market (SF)
Completed
Under Construction
Total (SF)
Vacant Space (SF)
Vacancy Rate
Incremental Space at 10% Vacancy
Incremental Space Per Period

'

14,423,155 16,437,531
962,408 1,262,504
15,385,563 17,700,035
1,474,659 1,307,587
9.6%
7.4%
799,502
799,502

City Capture @ 23% of County Incremental Office Space (SF)
City Capture Per Period (SF)
Victoria Corridor Capture @ 3% of City lncremental Office Space (SF)
Victoria Corridor Capture Per Period (SF)

' Defined as jobs in the information, financial activities, and professional and

business services industries.

The City currently represents 23 percent of the Countywide office market.
he Victoria Corridor Planning Area represents 3% of the Citywide office market.

Source: EDD. Costar, and ERA
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3,645
2,846

RECENT CHARGES IN
VICTORIA CORRIDOR AND EXTENDED AREAS
(Includes Three Census Tracts: 15.02,15,03, and 15.07)
A) Overview

Number of Establishments
Number of Employees
Activity Value Estimates
(in $ millions)

Change

Percent
Change

1,049
19,074

(15)
2,505

(1%)
15%

$1,383.0

$1,421.5

$37.6

3%

2005

2007

Change

Percent
Change

13
2
53
36

13
2
54
28

---

---

1
(8)

2%
(22%)

32
24
194
139
464
100
7

30
23
174
145
473
91
16

(2)
(20).
6
9
(9)
9

(6%)
(4%)
(10%)
4%
2%
(9%)
129%

1,064

1,049

(15 )

(1%)

2005

2007

Change

16,569

19,074

2.505

2005

2007

1,064
16,569

B) Number of Establish~nents

Agriculture
Mining
Construction Contractors
Manufacturing
Transportation, Communications,
Utilities
Wholesale Trade
Retail Trade
Finance, Insurance, Real Estate
Services
Public Administration
Nonclassifiable Establishments
Total

---

(1)

---

C) Number of Em~lovees

Percent
Change

Agriculture
Mining
Construction Contractors
Manufacturing
Transportation, Communications,
Utilities
Wholesale Trade
Retail Trade
Finance, Insurance, Real Estate
Services
Public Administration
Nonclassifiable Establishments
Total

15%

RECENT CHARGES IN
VICTORIA COFUXIDOR AND EXTENDED AREAS
(Includes Three Census Tracts: 15.02,15.03, and 15.07)
(Continued)
D) Activity Value Estimates
(in $ millions)

2007

2005
Agriculture
Mining
Construction Contractors
Manufacturing
Transportation, Communications,
Utilities
Wholesale Trade
Retail Trade
Finance, Insurance, Real Estate
Services
PubIic Administration
Nonclassifiable Establishments
Total

$

4
1
119
79

$

8
1
83
97

Change
$

Percent
Change

4.0
--(36.0)
18.0

100%

(1 0.0)
(14.0)
(65.0)
27.0
11 5.0
0
0

(20%)
(26%)
(2 1%)
11%
22%
0

51
53
3 14
237
526
0
0

41
39
249
264
64 1
0
0

$1,383.9

$1,421.5

$ 37.6

2005

2007

Change

10,763'

13,783'

---

(30%)
23%

0

3%

E) Largest Employee Groups

1.
2.
3.
4.
5.
6.
7.
8.

Percent
Change

Public Administration
Legal Services
Eating and Drinking (retail)
Printing and Publishing
Health Services
Social Services
Business Services
Food Stores (retail)
Total

3,020~

'65% of 2005 employees.
272% of 2007 employees.

3 ~ h inumber
s
is greater than total comparative growth bccause of public administration, social
services, and health services very substantial growth, and estimated loss of retail jobs.
4
This number relates as well to note 3.
Source: Claritas 2005 and 2007, and Economics Research Associates.

'

City of Ventura (2007)

Classification
Agriculture
Mining
Construction Contractors
Manufacturing
Transportation, Communications, Utilities
Wholesale Trade
Retail Trade
Finance, Insurance, Real Estate
Services
Public Administration
Nonclassifiable Establishments

-

Total

Source: Claritas 2007
I

Includes Census tracts 15.03, 15.02, 15.07

Number o f
Establishments
13

Number of
Employees
188

1,049

19,074

Activity
Revenue
(% MM)
$8

$1,421.5

